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Mission and Vision



Allegheny Hardwood 
Utilization Group Great Lakes Kiln Drying National Wood Flooring 

Association Timber Forest Foundation

American Walnut 
Manufacturers Association

Hardwood Distributors 
Association

North American Forest 
Foundation

West Virginia Forestry 
Association

Appalachian Hardwood 
Manufacturers, Inc.

Hardwood Manufacturers 
Association

North Carolina Forestry 
Association

Western Hardwood 
Association

Appalachian Lumbermen's 
Club

Indiana Hardwood 
Lumbermen's Association

Northern Tier Hardwood 
Association

Wood Components 
Manufacturers Association

Decorative Hardwoods 
Association

Kentucky Forest Industry 
Association Ohio Forestry Association

Empire State Forest 
Products Association

Keystone Wood Products 
Association

Penn York Lumbermen's 
Club

Lake States Lumber 
Association

Pennsylvania Forest 
Products Association

Missouri Forest Products 
Association

National Hardwood Lumber 
Association

30 Associations Contribute to RAHC



Hardwood promotion initiatives –
Putting the industry’s collaboration and donations to work

Hardwood & 
Design magazine

Representation at 
trade shows, 

conferences, and 
other events

Giveaways and 
handouts

Strategic 
partnerships

Social media Grant funding Lots of exciting 
projects!



Hardwood & Design 
positions hardwood as a: 

• Modern

• Design-forward

• Low-carbon material

One that architects and designers look to for 

inspiration.



Hardwood & Design
Upcoming Issues

Issue 2: Sept/Oct 2026

Issue 3: Jan/Feb 2027

10,000+ subscribers

Will be translated



Issue 2 – Hardwood & 
Design

• SCAD’s 2026 Student Furniture Design Competition, where 
students transformed Real American Hardwood® into innovative 
furniture and lighting.

• The projects showcase the creativity, craftsmanship, and possibilities 
of hardwood in the next generation of designers.

• RAH and Appalachian Hardwood



Issue 2 – Hardwood & 
Design

Article explores two Chicago reuse 
projects by zpd+a:
• Historic Columbia Yacht Club ship, 

where original Cypress is 
complemented by Walnut and Poplar. 

• HCSC/BCBS Mural Park Business 
Center and Offices, featuring preserved 
heavy timber alongside Maple and Oak



Issue 2 – Hardwood & 
Design

An exclusive interview with Ben 
and Erin Napier, stars of HGTV’s 
Home Town.

Known for their commitment to 
craftsmanship, authenticity, and 
materials with a story, Ben and Erin 
bring visibility that reaches beyond 
the trade, while remaining deeply 
aligned with the values of the 
hardwood industry.

This feature will:
• Attract designers and makers who 

value material honesty
• Expand readership beyond 

traditional industry channels



www.realamericanhardwood.pro



Subscribe to Hardwood & Design 

Every subscription enables us to send 
the magazine to ten architects and 
designers



Promoting Hardwood
on the Road



International Mass Timber 
Conference – Portland, OR

• Connected with architects, 
engineers, developers, and 
manufacturers. 

• Hardwood in conversations 
around mass timber, structural 
applications, embodied carbon, 
healthy buildings, and 
sustainable construction. 



Taking Hardwood's 
Story to Key 
Decision Makers
High Point Market (High Point, NC) 

• Hosted The Power of Hardwood: 
Craft, Performance & Purpose in 
Modern Design panel with ISFD and 
Appalachian Hardwood 
Manufacturers. 
• Led The Hardwood Design 
Experience showroom tour featuring 
Century, Gat Creek, and Simply 
Amish. 



HD Expo + Conference
Las Vegas, NV

• Expanded outreach into hospitality and 
commercial interiors. 

• Connected with hospitality designers and 
specifiers evaluating materials for 
commercial projects. 

• Demonstrated hardwood's durability, 
wellness benefits, sustainability, and long-
term value in hospitality spaces. 



NeoCon 
Metropolis Sustainability Lab

Real American Hardwood was featured in 
METROPOLIS’ Sustainability Lab at 
NeoCon 2026 in Chicago, showcasing 
American hardwood as a beautiful, 
durable, and sustainable material for 
commercial design.



Still to come…



Trade Show and Event 
Participation - Lessons 
Learned

• Speak the A&D language. Architects and designers understand 
sustainability and carbon, but they also make decisions through 
aesthetics, material experience, and design intent. 

• A booth alone is not enough. Because RAHC is promoting hardwood 
as a material category—not a single product—traditional trade-show 
booths have limited impact.

• Understand how A&D professionals evaluate materials. Architects 
and designers use established systems such as LEED and WELL to 
assess products through lenses like carbon, human health, material 
transparency, biophilia, and environmental impact.

• Make hardwood easy to specify and source. Education creates 
interest, but designers also need a clear path from inspiration to 
specification. 



Species Guides
Veneer – 14 species



Stain Guides



Architextures



Architextures



Potential Partnerships:
International WELL Building Institute



Potential Partnerships: ecomedes



Potential 
Partnerships: 

ecomedes



Realamericanhardwood.pro



Social Media – Design Professionals



Realamericanhardwood.com



Social Media - Consumers



Social Media - Consumers

Past 90 days: 3,500 views



USFS
Wood Innovation Grant

• 2026 award: $1 million!

• Goal: Increase domestic hardwood 
consumption by educating design 
professionals and reclaim market share 
in applications such as:

• Flooring
• Cabinetry
• Moulding
• Millwork
• Furniture

  

How??



Let’s Help Design Professionals Specify More Hardwood

By influencing and converting projects to use Real American Hardwood.

Engage with at least 140 projects and influence 50 completed projects to specify 
appearance-grade American hardwood lumber and engineered hardwood plywood, 
while tracking the volume of hardwood lumber used in those projects.

Similar to the WoodWorks model, will be complimentary

Who?



Role Function Example Activity

Director of Design 
Professional Outreach

Oversees all hardwood design 
initiatives and coordinates with 
regional advisors, RAH 
Promotions committee and NHLA 
marketing team.

Strategic partnerships 
with ASID, IIDA, IDS, 
AIA, and USGBC

Regional Design Advisors
(2 positions)

Provide project-level support 
across U.S. Northeast and 
Midwest regions. Similar to 
Woodworks model. Other regions 
in the future.

Consult on specifying 
North American 
hardwoods in building 
interiors (flooring, 
cabinets, furniture, 
millwork)

Regions to be supported by a centralized national program.

Design Professionals Outreach Program



New Program Assets and Content

• Materials will be produced 
specific to each region, which will 
be used and distributed at lunch-
and-learns at architecture/design 
firms

• Develop CEU’s – Continuing 
Education Unit

• Case studies
• Trade Shows/Events
• Additional videos – fire and 

inspiration for using hardwood



Thank you!


	Real American Hardwood®
	Mission and Vision
	30 Associations Contribute to RAHC
	Slide Number 4
	Slide Number 5
	Hardwood & Design�Upcoming Issues
	Issue 2 – Hardwood & Design
	Issue 2 – Hardwood & Design
	Issue 2 – Hardwood & Design
	Slide Number 10
	Slide Number 11
	Promoting Hardwood�on the Road
	International Mass Timber Conference – Portland, OR
	Taking Hardwood's Story to Key Decision Makers
	HD Expo + Conference�Las Vegas, NV
	NeoCon �Metropolis Sustainability Lab
	Still to come…
	Trade Show and Event Participation - Lessons Learned
	Species Guides
	Stain Guides
	Architextures
	Architextures
	Potential Partnerships:�International WELL Building Institute
	Potential Partnerships: ecomedes
	Potential Partnerships: ecomedes
	Realamericanhardwood.pro
	Social Media – Design Professionals
	Realamericanhardwood.com
	Slide Number 29
	Social Media - Consumers
	USFS�Wood Innovation Grant
	Let’s Help Design Professionals Specify More Hardwood
	Slide Number 33
	New Program Assets and Content�
	Slide Number 35

